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BIEEERENR , BT E T XD R TSR REAET SATER PPORTFEESHH
BEERARETREE—T SEFEBARES | XAREREERX PPC I SHEENE
ELHESMIR,

TIERBNRE , (FEEREABEAIWRRS , BARIMENSAEERIRNEGX PPC
I & NeIgr SEsZIEE Sids) , R TERESITES 1A,

BAREREERRAETSE PPC LI &, FARETXTBFHLE , (RISHEEFRIFIRT |
iBaE 7 RIS PPC BEEIHRAVI SN SSB#EE. X3 TARL THE PPC INRERIRF KR | &
SXARFH | RMIEATLUREER DT PPC B ARERIAR L PPC SRR L,

NRIR—IFE GBS SBRNE . AT —EBEICEUTXEE | AETRIREES)
ROZEBRTLASEIFERAY PPC 5RR%, BAINSSEOIERR , Tieaa{RERNI%LE PPC — M= |, 7l
FA PPC I HiEatREI DI DENVSS | #E #m , RS REMREIFIE.

RaMzR3S PPC SeefEAERYE | FSEWREBZITAR AICR" X—81 , A& —TEER
ZRY PPC KIiE,

S SERCH SRR | (BRICIFNEHATIL , S0 SHEREREBNIZE
BRENFE. BRAMERCRERWNTEIS L SE PPC SREENFIAVEAKEREENE !
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B FBPEE S -SRI S oG Fetcher
PRIREMA | IXEARERTLAFSBSEZIR M Seller
Central #9 Advertising Manager BRERH/TE0E T E &
DHTRIESE), WSIFEIEAIRIRANEIN | BRIEHGE!
support@junglescout.com £HA 1B =.
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g—= WS PPC BfiiERsS

iLFRA5cM PPC BYER S FFSAIE !

ARFTERD , S SEaR BB R S I 25 .

SR, BN, (RIRERNR (ROL) ATRERRE , SEERNE | (RUESRE s
WSIREFE , REREWEAtk. REBARILDEERERE A PPC I SEEAEMS
%o

BEETXAMESE | REtI LML ERYXEXE. RBFRAES CE PPCT S ERIE |, A
[EERAB PR AR ERE 585 , SR LETSE PPC _EEUERI.

5 PPC (B —MRIEREMEE M PPC SE&HBET= |, LLii Google AdWords, {EHiX
tRERE—HIFE |, AAMNEMFEASEL , EET SR PPC £/EXTERL | RIS THZE
EXRRITHEE,

MERRZRIEZFERI G Google AdWords ZKHI&FAT |, BBAT—ER—ERERHREK
A BEEAIIRAE T . FIFHALERMFRE , (RERSERENREFERIRSENMERNER
AY.
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BT, FAJ0E) PPC BOiES s

SNER{RREHEIEREE AN ik PPC ROIE , ERSNRRI M RKESRENRE | ILEZAIHE

HREXL M, e maEENTE |

F W 2 <

Connect with customars at Connact with customers at

Get your message In fronit Connect with customers at
of ZBEMM active customer the right stage In thelr the right stage In thair the right stage In thelr
accounts worldwided shopping journey shopping journey shopping Journey

LA BRI FE R RN SEERERIREHXT PPC I HHIUMIRIINGE. Nd , BixBEEET

LAIERAfER PPC BRIBEBS T RIESIFALIE ?

TEXMERZ Jungle Scout BRAEEL A A F=an Jungle Stix BIATE , SREXEIEX PPC T &

AY—L5EH)
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All campaigns il 0o range: Litetmo :

Total: § $10,198.90 $40,773.70 25.00%

Runaing ALspmate 121202016 No end aate $20.00 $870.50 5484551 18.00%

ELEH , (RATLUERI—LRMAERIRBERARN T HERE R FIIHEENA (ACoS-
Advertising Cost of Sale), TEXEREIT—1HFHALE , ACoS , TEBASGHINER. INEBR
EET , B BHNEEEMIIIE D ses K E ALAIARIERE.

XL SR BRI AT TR T 36000 SSTHUHEER. BEE—IRINE , B— MM
Google Adwords EHEIRIRIFRI S3ZHNGZ SEsREEETRY 15% , 512 ACoS
BIEZE 15%, XPMXREERXEEE T 1800 SEraitliE 7 12000 SEthItHER! RN 1 !

SRXARAREHPRI—MIF , (EERBIRAE PPC BENRHRIVIEERE. LATERANNITS
#h PPC =X = :
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1. BERFE BT LAIRESER , HRRAE

B MARE PPCHE— PR, AIIDE PPCH—XARMERNSE , BT
MRESHERM. 5RIFERE T RS OEMBHELIZMMMTmFIZE ( product listing ) £
T TEBRRENNERRES SMERER , BAXEERTIEFE=BEmIMRRIZIZRS
SREN. BESSAREFH , (REATLIFSMTIRE— BRI PPC T SiEs],

2. AEFERAXEREWL - mA%HES

REAEER LT DM, BLE, Amazon BESHREXNBETFE | BEXHERS IR
ETSE BHEFRNEERE. EHaEEERT | RISHRITEXD R &8
XNRHER T iHEEMHWTRRZ BIEBIARMER. FHRR T R RB R~
MR KENIFHaX S R — - B BRI HEE.

Awareness
Exposure via inbound marketing Awa reness
Consumer realises their need for a

product

oc

Potential customer researches
thewr decisson whether a product
matches their needs

Potential customer 1S ready Lo — —
purchase a product

Re : >~
Cus service, fulfillment and
communication promote retention
and loyaity

Amazon customers are often
already in the consideration

J Jungle or purchase phase.

I RIRUMAER T BRI ANE B CRIFER , AEATMIT DR HRRGE - mANHEE
], (FAIRECRAEN S E3XE—ERHET NIRRT ST LALIIERRERNTE |
BE AL RMBXKRIANERERT | (RIEHERBIRES DR ? X2 ---RERE |
RIMREZE T LA BRIRBISHARWE] 73 rkiisekmr~m , AR T — M FEESR
SO myIZR | EEFRMAEFILECERFERAN ? XL, NRIRIHINITEIT Sk EHEH 73
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Fim , BE PPC BB (RRHEERFRMGE1EHEE ( Amazon BSR - Best Seller Rank) ,

AT, (RATREEESE B W R AN SNubEsh5 R, BEfr L, XRTSHAS
LB T RANER , EBRAMHERNMEIITERE Y. XEMEECLEEIF WL mbErd
TET , BRNRMNERZNRAYmANE , BT ? FTLARSENR , SSET ST E5
PRSI RAETE. XEXRBITFSEFRIIER  MRERRITR , REREETS# PPCT S
iy | RRHEM SIS,

SR BAARRIHuEINE S | (BRNR(FEEGEM—RRSICIST | SoMBRRANE | WE
PPC MTEEa R BEF RIS |, MizilseEren. FN , NS HBEMIISIVENE | JRR
REXBRNE | TLMEZ RIS o AR REIAHE SR,

ot , B—MEEHEFIRIIHME | BIMTRIRRESESE. mX—HH , BaEFRE
i sEA Splitly IXANER{EE | SkAt listing B9 A/B UGHFOUAL.

3. ﬁ{ﬁHﬂannyjﬁﬁ';EEgmaﬁmon

EEIE IS PPC I &iEsMRT , ROI 2— M &REEIFEER | BEASERLT SRIUEHIFLE
IBIK, IHMFERARINE , BRUBEIREL SiEsl R EHRHERE R,

At AN ? ZA4MGIF , Bean , {RFE PPC T E727T 500 5=, AREEMXEIXET 50 MT
B, BRI &R , (MEXNARE T 150 EBkEERENTE , S E—1ANBA
EREHNTERIEY , IR EEIEKT 100%,


https://www.junglescout.cn/blog/amazon-keyword-research/?utm_source=junglescout-cn&utm_content=ppc-ebook
https://splitly.com/?utm_source=junglescout-cn&utm_content=ppc-ebook
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FILER , {RRY PPC | SSLFRMEX B RARERT 125 EnTH, AMESHRgEaREITR
RREBE#H PPC H2kAY , BETLIEENRE PPC T SR BRIES NN, PPC HRIVEE
AIEETLMRFHEE(RAY BSR , WIS BEREE.

£ Jungle Scout RIEAFE— LIS EIVEEsR , RIAEEREITENEERETR. ttRBER
B—RegERHE 7H , EtEEM PPC Za1 , EEUEREHASH, FRMPPCE, T~
EHYEREMTERIINY 2 MTR , I EZRIBAHEEN S H , MiAE 78X 7 ANEFR.
AME—ERfE | ttHNBEXEEENEI TEX 10 H , J1£ PPCHRAINAE , —HEXALL
K18 12 1T E,

X, S LRSI EBEERKALSIIER | LBHHARSK, PPC T ERJLIERHR—
LEUMEER |, BFEEENRE | PPCIEFREA BSR AT X | RARERE LIRS TR
T 5EFa ERGRIBARIRE.

HASRBE TX—ET. IUNRMRNZEEEN PPC I SHEmE /Y 3 DEERE ¢

o AJLUBKEEZHIHENFE

o HEMIEITIRTT BSR HEE KRS mBIBEAHES
o WLy PPCEZANI], EESE
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B8 W5 PPC I &E2MMNE(ER) ?

EFRNTH—LICUMENRE | LI PPCIEshZR | e LABRSENSTUTERIING
— PPC RYHEZRFIE IR,

PPC TESNNERERN S AER  (BELERERETLUTRE | —IHEELT .

[ 2l
BAIRTLUE PPC BER— T HARFRMBAIKA . TEANXME A R7esEbER 7E 4 PPC

/ .
MK RYZEHS
Seller Central Account — Campaign
Manager - You set up all campaigns
in here.
A Yoga Mat Manual .
Garlic Press —
. T Y - Google Keyword Yoga Mat Auto .
S| W (e Campaign plioun £seaan _\
— Garlic Press — Garlic Press — Garlic Crusher —
AdGrovps | - / Yoga Mat - Exact Yoga Mat - Auto Exact Match Phrase Match Exact Match
} Match Keywords Keyword Hunter Keywords Keywords Keywords
h
; Yoga Mat, Soft Amazon Garlic Press, Garlic Crusher,
Keywords | / Yoga Mat, Automatically sets Garic resse, caric Fress; Sartc Grush
! Professional Yoga these keywords ainless suel ess Steel
Mat Garlic Press Garlic Press Garlic Crusher
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1.Campaigns ( ["&iE50 )

e FEARE Campaign (JT&ED) . XERYLUUNBENAERSA : FEmsSaIF0r 53551,
Ml &EBIXA LS9 manual ( FHEHS 5 ) 1 automatic ( BaigB &) .

BIE  IRFCLETFSHEERENFR |, tbimREF |, (RIS — B & |, L
“shoes” AFEXHA , HBiEHEEIBLUIHFL “sneakers” , “red shoes” ,5t&

“coolest summer shoes” Bt , {REY S8,

2. Ad Groups ("84 )

T SESMNTE—ER &H. BX—F (RN SEao /I M RS Z EERY
NE, BESFHSHMEEERMEEER , RAXFTLUMRERNES SHERN | EURFE
ERRXREE  FEEE SiEsREBIRERN.

3.KH#EiA

TEREESEXEE. MTXEXEE , RFEEXERN | BRI S4BT
HENIERERD, — P RBEANRSFEEERERE VBT XEEMA &  EISHHEER
ERPIKERETARERN S/, (RILUESN SEMISTXRER  BRFAEMIX
Z , (RFE—TEZEENHEL. — 5488 25-50 M XRBEAHMILREZEE. (RANIZ
— T FERISIXER , BAXFE—REETEAS , JRESHESRE,.

—BEFREETIXNMER | R TRENHMEET EMREER BIrKRIARE R SEa0 , A
MRS | RATBERDTTSZ. Bl E TR NIRER AR L,

ES eSS
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L, B Campaign(I &iEs) ) ERRIXE O HEMHEIRE T KRR ILECSRE, APATNERA IHE
im— FEMRIEXLARIER.

REERRIILECSRELE Broad(JiZtEL ) | Exact(fSHITED) , #1 Phrase(i9)4HPTHD) =FPistE,

TEFLL Jungle Stix AFIARTSEINAERIXLITE SR,

Match Type Keyword Will Fire On Won't Fire On Can Include
synonyms,
abbreviations, acronyms,

bamboo skewer, eco-friendly misspellings and
bamboo skewers, bamboo variations including
marshmallow roasting plurals and stemmings

Broad bamboo skewers skewers, bamboo sticks stainless steel sticks (e.g house vs housing)

eco-friendly bamboo skewers, |bamboo marshmallow misspellings, singulars
BBQ bamboo skewers, roasting skewers, bamboo |or plurals, stemmings,
marshmallow bamboo sticks, bamboo BBQ abbreviations, and

Phrase bamboo skewers skewers skewers acronyms

eco-friendly bamboo
skewers, BBQ bamboo
bamboo skewers, bamboo skewers, marshmallow misspellings, singulars
Exact bamboo skewers skewer, bamboo skiwer bamboo skewers or plurals

EIRXRRRAME B

— R D SRS SR S E AR | E— N S e RR AR TR PO A
FRIESHIS SRR 58 (8B TE ) ,

® : Exact Running $2.25 1,000 1 1,162,838 2,148
® : Phrase Running $2.00 1,000 1 894,876 2,210
® : Broad Running $1.75 1,000 1 409,066 702

XA LRBIERIRAIFIR S . MEEA LA EEIRAITE.

T LA REER A LIS BN RGe MR B2 AR B
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WIS ER 2 B! |, (RRIT SHLARRGET IZRIZAREHN | XSRS BIFAFE TR,

{ERIREPLEC SR B A LA B R4/ NI i T SRV ERIARTEE , AT ERAH BRI IERIR
RUTS. BMEALE , SERBA LR EIFRIX A,

REMERHIESRATY, XTREEREFIIIMNN , RESERERANERANXERNE
MNERIRHE , TEASME. BAFNZAEE)  BESMREER , RERREBER
RE. MIXWERERR SERETERVHNA | SRERDHNETREL. EERERN ZIT
EcteHorstRitEC 2Rl | (REEERERNEH T —E=I.

SREIE— I SiEs0RT , &REANIZRE S | XA LUBERESHZREHE | 51
HARLAREARE SRS REIRRIX R, AF , —ERIJERE | —BE(RALAS LR RiERM
S =y = N T W I R e S e S it i S e M = 2500 T

{RRTLAABre EE0E | IRIREIRECBInRRIE | FRREEXERIHM.
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B=F EFRMZMEHEE SR ?

EFFIRZE , (RMIZBRMFTE. FRERREIREHERAR , (FREMBFES %A
LAEfEr SR,

(RBAZIERIECS , ATRRSFAIRCER | IBIEE | RER "IFE" SORANSIETSHAE, %
MER  REREENA 1 ST 2 SETXHFRES | BN SeETRE | s ERR
&, £ PPC T EEE0RIRIEE | (REOZBRFX RO,

T
HIRIFESL—F 40 ZTHI™ a7 , AE 10 2T, #HI6 FBA(Fulfillment by Amazon, &
VBB R LIS ) FIRMGZERT 15 37T , 55 15 09715,

TGS EiZal Bl , Iz EE=FIH FEEE. RIS 8 (47 iahT
I% , ABARLE 320 ZETTAMCA |, 120 ZETTHIF T,

— T AT, FEE 3720 ZTThIF1E. TEGH AN R EZE TECE S
DEGHES EiZa) LT,

RFRIEA FHRE SRS |, RIFFRR U ERREFEESTRE S8 | B LUCHETE
AR & , B2 BSRIET |, SHEFIRKIBRESALL.

Hst  (FEREHTHRERAI—F | RARERTAH TikmA L THm | Bk, (RRFE
UEBRIXFR SRR , BIERE—EMIEXIHEEm , MRRIREXIFARE D —RE |
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MRFFRELRM—ERATE , KIHEFRIEE BT , XIMR(RMZEEH SHE R
HEr A REIRRIRH I TR, XM YREERTHT RIS BSR g , BARE
RERFOWIER BB SWE , BB TEFRAHE | REHE.

IBICETMEREEEEEMR , (RATLABERHEX. FIEMEGE Si&60. MRIEREISEIITRE
XSRS | AEER  REFBRRTHN S8R | Mial0T. ATREHZRF
FRERILIAEBIMEMESNEHN , XERE—RNHRNT &SF%a8. T—EHEI18E

N EESHIRE.

=R :

FERLZ AT ZBHRFFIGM PPC &g ?

BEAERFEFRRBT —HHEZRE &  BEANSER~R—KOMS L S,
At |, P EITIC A RES BB TIRE Conversion (343 , NIRESIAFE(CASEFRMSE ) 0 RO,
EERRERE RS WIIRNEREEANEE, (FECH PPC HRIEEMINIRIIEARHE,

MRFRELTREA , BPAEEFIRFiaiE PPC T SIE !
!\
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ENE 2EIES : eI &S

R, BB EEFHEHRLRAR T, E7H T SEsfTEREEFRBEUNRRIRELZ
& BIIAFEERE LEESHNESNS , I RRIT SEa7 .

TS o SENFEES. FNMHRIRIE , (R SAMMERIRET 7. A, R
FEEFREMHINEER SE , LRgER%E.

K—E&HENARBEIRIERNT &ids). — & "Automatic Targeting” (Bziigii &) |,
R SEREERMERE TR m/ & ; 3— 12" Manual Targeting” (Fal&mBU &) .
FRSEZIERALR T SHRIKHEIE,

CAMPAIGN SETTINGS CREATE AD GROUP
ORI ESEERISIRE A Seller ® 2
Central , mif5 Advertising— Campaign

Set your campaign budget and duration

Manager— Create Campaign.
Campaign name

Garlic Press Automatic Campaign [

Daily budget
75.00|

$1.00 minimum

Start date End date
‘ 04/14/2017 ’ ‘ No end date ’
Select a targeting type

© Automatic targeting
Save time and let Amazon target your ads to all relevant customer searches
based on your product info. Learn more

 Manual targeting
Your ads appear when a customer's search matches keywords that you
provide. Learn more
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SEREERR, BIEHNRE  FREBEE—BREZENER , BAXEIRAREERRE S
EIRIRHRBECISE ZPALR, BEWFRALUGT RS | | SEaRBELURERESE S5
HATRE.,

BB IMHRT S

B SRR ZeE. TSI myIRHNE~RIVEEBRE &  FRERE
HIRINE BERIARREXR A,

At LABRREBNRIU S ? EAXF5AR LIS B RE R B iR BB 28 B T R B S
RATERRXEE. Bl SEeNFmREE. RREIMW , FECIRITERITE ST
X, BERRERR , (EREFEERIOREAE.

EiaF—EILEHEU S15178 | AAXFALUIRRESHIXEE S, TINEfE , &
SFOEBIHT S ENME , RENREMERIVFROXER  FNEFer S8, H
EEHER SRR "negative keywords” ( "BEFFR" ) , XE—KRHAR
SENERR SEMNE— D XEE LS BRECHBECRNIEH (EEEZEXEE
KEANAS | EEEPRIEEXRBEX—ED ) .

THREENFRERY , MAERKEEEBINRN S | ARESRIRIERCEHEE
FHI EiE.
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Start Auto Campaign & leave
running for at least 2 weeks

A
Periodically check the keywords
in the Auto campaign and Check the Search Terms
continue to pull them out into report and identify which
Manual Campaigns and add as keywords perform well
negatives to the Auto campaign R

i '

Add successful keywords to a

Optional: Reduce budget of the Manual campaign which is split
Auto campaign, but leave it into three adgroups for Broad,
running to mine for more Phrase and Exact match
keywords and generate sales in \_ > keywords

the process

For every keyword added to the
manual campaign, also add it as <
a negative keyword in the auto
campaign

BIEFMRE S
SFRREHRMERT ? AR T X 2RI |

a2l  IECEHIRERFERERRBIEAR A ( Lk S ReE=RFIFRNEHR ) £
XEPHFENERR, NFRRE PPC I EHEI T —LARERIKHEER |, HARANINE listing 1 , 1
LU LA A EIRRY listing A, {64L listing,
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Jungle Scout Extension Keyword Cloud
Jungle Scout Chrome IEHFEFFE TR | AILAE(RME REAFHIRHR T TS
FERATHLRFRRE, (RALIBMNCRE FHIXEXEE |, LMEGERINENRNT S
TESNE |, EREBERTET D 8% M ASIN |, mtiRMEERIEBAER. 58,
Jungle Scout B9 Web App F=@Aiain 7 — Nt TR Keyword Scout, iXANTEA]
D BHREE — N RBIAERE SR KR |, 3@ BT ASIN RIMEZHXIFAIXRER |,
FEFKEEIY PPC N , JITFETE PPC I &iEsskiiass SaE R eIHT !

Product Word Cloud

Air ) Awards () Backpacking (2) Bagrm Bags (2 Black(y Blue y

Breathable ;) CAMPINE (g Cangy) Compression(zy Dosry Envelope (r)

Festivals ;) Filling () Gear( Hammoeky HIKINE (g Hood(y Ideatry

Includes () Inflatable () Joined (3 Kingcamp (3) Leftgy) Lichfield (z)  Lightweight (3

Lounge (7) Milestone (7) Multiware 7) ~ Mummy (4) Music(z) Oasis(3) Outdoors ) C“Ck for

Pool () Premium (yy Professional ;) Right(y, Season(s) Seeping(;) Shape ()

=
Sleep'ng(m Sofa(z) Together(s Trall(z) Trek(z Trekddng ()

Viking () Warm (4) Waterproof (3)

keyword
cloud

Top Key bag ¢ g hiking  season

—BE{FETSE DEfTlEER , RFREEOREY “doud” |, XPMKBRZTHE
HIH I EUFIRFRIAIREIE. (RTLUSKBIIERSHE] Excel TR, XX
AT KR,

RAEERE SRR LEE CHEIRIXRER. SHXER , (AR E LT
B, XBEHFIHT —EHELERNIE !
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* Google Keyword Planner -- X2BIIARAIKXERA LR , (RAFECIE— M RER
AdWords IsSHAILAER (ERIE—N &iEsla  IRMRKEENITIISEH PPCT &
BEEXAN EEMREN "pause” RE , EHMEEEFEIRE) . TENE  &HEAXIINA
XMEFRETEE |, BFIHFENEX N e LM &5 , SNERENEEEEERN. BEih
HRER—BEANIER  JUEHRA EREAREERS Z2EH LIRS B RELUE,

Keyword Planner Find keywords Review plan
«

Targeting Search volume trends 3

All locations Average monlhly searches

All languages M

Google

o ) IIIIIIIII
Date range

Apr 2016 Mar 2017

Show ava. monthly searches
for: last 12 months.

N Tirou 1eaE Ke: ideas Columns » I~ 4 Download Add all (701)
Customize your search
Search terms Ava. "”"""“’ i Bid ' AdImer ooy plae
Keyword fllters
yoga mat 165,000 High $0.85
Keyword options
Show broadly related ideas
Hide beyworda Jo.myiaccount Showrows: 30 ~ 1-1o0f1 keywords
Hide keywords in my plan
Keywords to include Keyword (by relevance) Mg o ¢ iti iy bid  AdImPT pdd to plan
best yoga mat 22,200 High $0.76

“nn = onaa

* Keywordtool.io —E,m /\IE-T BHRZER 1E| BEE , ReTLAERIAH , Wi
YouTube # Bing FHEZEEUE.

~

' Keyword Tool Keyword Tool Pro For Amazon APl Access Login

Google YouTube Bing Amazon App Store

yoga maf United States - English v n

Filter Results A Keyword Suggestions Keywords - ascending v

Negativekeyworss ©  ~  Search for "yoga mat" found 186 unique
keywords
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« AHREFs Keyword Explorer — XK RERINEEFE , AHREF TEEHASHE—L
THEHARNERTE, NRFETSHISMITS HESEr , S irEE Snr-Rms
FERE D MG |, BRAXE M ERITE,

Overview: yoga mat = Addtolist ~

Keyword difficulty Search volume Return rate Clicks Clicks / search Global volume
32K 108 26K  0.82 85K

Organ h Top countries by volume

. 5  United States 32,000 37%
23 = i a 2 United Kingdom 12000 14%
‘ II *Iﬂl‘ = III = Inda 10000  12%
“I III == ll B Auvstala 4800 6%

ntlinsannnil Riaila Boawae om0 o

Parent topic Its volume Traffic potential

yogamat 32,000 8,000

Keyword ideas

Having same terms 13,323 ' Volume Also rank for 1,159 Volume Search suggestions
yoga mat 32,000 jade 79,000

best yoga mat 7.700 mat 45,000

iade vooa mal 4.600 vooa mat 32.000

« MOZ Keyword Explore — 1 AHREFs 18{il , 388 MOZ #9 SEO TH , XA LUH{T 5%
REHTER,

Overview:

yoga mat

30.3k-70.8k 38 83 85

Volume Difficulty Opportunity Potential

Keyword Suggestions SERP Analysis

Keyword Volume Rank  Title & URL PA DA
yoga mat target 851-1.7k 1 Yoga Mats - Printed, Rubber, ... 54 62

http:/www.gaiam.com/yoga-... === —
yoga mat walmart 1.7k-2.9k

2 Yoga Mats | Amazon.com 47 97

yoga mat reviews 201-500 https:/www.amazon.com/yo... —
yoga mat cleaner 201-500 3 Yoga Mats - Best and Largest.. 23 40

https:#/www.yogaoutiet.com/... = —
yoga mats 11.5k-30.3k

25 See Full Analysis ()
See All 1,000 Suggestions (>)
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 Keyword Scout - Jungle Scout Web App FE®HIITE,
XA TEBUATEENRER NS

1. A—KER |, ARG RERRAIF R

2. BINISERRT ASIN |, ATLAKIERH 2R BRI K R e R ERIA

3. EFRA USRS ERERERIH AR 2 TRIERE

A, TEFTERMET BUER |, STLATOUE (RIS R ( 21Deal Wit ) (RIEREHE  BHAE
HERREE

5. K5I Eh PPC 71 HSA TSRV EMN

JS Jungle Scout

Select the Keyword
Enter an ASIN Scout option in the
Keyword Scout (BETA) or Keyword here Web App
Search by Keyword or ASIN:  BOTTVXKVXE / No Cate ected - tod 51 “).
Product information ASIN Category

" ) I ¥ S . ook
\ t ood
3 & DO TVAKVXE Patio, Lawn & Garden

Create a .CSV file and easily

Display [fl"—l”*. add keywords to your Amazon
Check out the huge list of PPC campaigns! \
keyword opportunities!

Total Results: 112 / ‘ f

$ Keyword oz $ :;"::‘:'ﬂ"" =i & 27::_":':;"""’ 4 Dominant Category $ Suggested HSA Bid
4360 853 ? Paio, Lawn & Garden Y
1354 1410 12 Patio, Lawn & Garden $0.10
887 1,924 i Patio, Lawn & Gardon $2.26
582 638 ) Patio, Lawn & Garden $0.10
5718 %7 a4 Baby $0.10
295 355 1 Kindle Store $010
287 295 M Patio, Lawn & Garden $0.10
235 235 3 Patio, Lawn & Garden $0.10
197 nz 9 Patio, Lawn & Garden $0.10

197 355 - Patio, Lawn & Garden $0.10
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HHEIROS. BTk, BIIBEBNZNTICTRKHEE.

RFHDEREEIEERCRIE Excel R8P, XEHRHAILBERFIFRSRIIFRIER. BiE
B SRXBRERENSRSEEN  ERsEFEERIBE.

TERZLL "yoga mats” (IfiiE ) AHURRIEFERE | LUBIREE,
Topic: Yoga Mats

Average Monthly
Keyword Search Volume Difficulty Clicks Notes
yoga mat 32,000 high 26,000
best yoga mat 7,700 high 10,000
amazon yoga mat 1,300 high 1,300
exercise mat 9,900 high 2,700
yoga equipment 1,600 high 1,000
yoga supplies 1,900 high 320
yoga mat towel 2,400 high 450
travel yoga mat 1,600 high 160
cool yoga mats 880 medium 160
printed yoga mat 720 high 80

SRR X ERXE T BREEEKRBIASTT , BRBRAENIFEASHENERETMFRL |
BUFSEX T EBRIERA |, {80 T RIENSHHE B,

XENEERIREEMAENXER  AEBESAFHN SiEsiF  HEESE#E T
B=.

XEXE


https://www.junglescout.cn/blog/amazon-keyword-research/?utm_source=junglescout-cn&utm_content=ppc-ebook
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SAXER
—BE{RFERX SRR , I THRBMRERT.

B, SRR SEAREERENE. KRCEHRAIZRNTIeE ] SiEaIRIERD ? FiRE 7 —
N2 ILECRBIR T S EMAIF
CAMPAIGN SETTINGS CREATE AD GROUP

(& @)

Name this group of ads

Ad group name

Garlic Press: Broad Match|

Only visible when managing your ads

Choose products to advertise

Search by product name * | Q  Product name

e | IRRBEFEIEAN T myR ST WEEHs BaREMENm 571 .

BETE , (RATLUERECGALMNEE | BMEAPERTRN SRR IHNESEM. XFHF
TERMRBEXTXNE | TERRTEEXIFRILHM.
Set a bid and provide keywords:

Default bid )

| $0.50
Bid+ Raises bids in this campaign up to 50% more than your default bid when ads are eligible to show at the top of search

results. Learn more
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RAMRRIT SAEERE T LALIERRERIE , MREEZSRIVAE | S LUERRSER
B, BES  XTEARMRIEERTR T SEFFEXBEIBALN , AT, (RZE
A LAEREIRX N EEH THNER.

-

BEXRR , B—NEABMIZEE 0.50 3553 1.50 ST BN EINEE. SR |, XIAEE
RTFRIBFHIATIREE. —BIREIFEIALN , (FRRAT LA eRIIR#E T

garlic presser Match type
garlic crusher Broad
garlic device
stainless steel garlic press

Add these keywords ‘

1 keywords selected

Keywords Match type 2) \ | Suggested bid %) Apply Al ‘

Keyword bid )

garlic press Broad

MRS SEIREIERRIESE | ARERLMEFRITA R ERIR#E. —B
I REER | (FEFRERITSRRGESHIVENEN | FrT7EZ2XRNBEEREHEEX TR
#F LR | LBRXEERTE. EX I EERIEREHNEEE— 1 ErIFa.

- Broad Runni - | Apy 0.80
T ESEFEAMETIRE S o SRR i :
gﬂ%BEiE:'—j E"Jﬂkiktljm\ ' Ziiﬂfﬂﬁl Broad Running $1.00 | Apply $0.80
@ $0.84 - $1.50 -

LAERfI &iEaNZal , 38X y

— e B Broad  Bjq range
%15-15’9":':'.{) | LJ:HTU;JE" tUj:E’L,\ ! E Most ads are winning auctions at bids between $0.84 and $1.50.

o — —— R Broad For this keyword or ad group, we suggest a bid of $1.00.

H=2 VAN = land = N

= ’EE}JF&EE{TE ! MU&EE—“’)‘ Increasing your bid can make your ads more competitive in
e Nt M2, t' .
IR LLEER - Broad

No current data

Broad Running $1.50 | Apply $0.80
® $0.94 - $220 —
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XEFIREYT 7 FIHR S | FRiE(FE. SREXER SEaIiiE | RIFAEAERNTYE !
EXPER , EERIRFMER | IR S35,

MFRFERBAMERET—T , IS RBOATA—RBEERRE. FAREL | TE#E
RITREE 48-72 /NITRERCKBER SHIHERS | RIWFFEEMOFF. REWRLT SiE
FTIETEDRNER | ARBPABNESIXENERRE.
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ShE MASE SiGE

HENELMEEITH Y  MEFREREREW  BTIINEREEBENE. MEIRIZERER
R EET REUE TP REET  BETRESIR. BEEE  (FeFHERIHE
E5IEK , ACoS [EFFATME.

WMRREREEE SXNAE | &= EZTE Seller Central B9 “advertising” THEIA
" campaign manager” , RAEREILIER SiEsiEE: | SHELUK ACoS E.

it IE S PPC [~&55ELh
—BETT SR | (REaIFFAMMAEE IR EaE , WL , KIS (Rt
PPC &,

TEAFRETR TU{EM Seller Central TAE AT ESEEEFIDITEUE

Filter by: [ ACoS > 12.00% | €3 ‘ Impressions
Clicks

‘ Enabled * Spend

~ Cost-per-click ,
®  Keyword Orders Match type @

Sales

e LB Advertising cost of sales (ACoS)

(RETLAES Sl |, [ SRR KERS MBI RE CERATRIIsEREE LR REET .
ERFFHRIIRIRERBRE, SiEsak, SHARR | AIREASREITIEIRE.
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EREELRIR R , BRERUFED—EA—R , BFARRNTREANEEBLRRBIAGH , X7 HEH
RIREE 7 EENED , BRI SEREEERE. MRIRE—MRITAIZER | BBAIRATLUEIX
IESINREBEE PPC RRANRENFEHRENZELE. FALUREZMIE Upwork.com £
HEISERNBHRE. IER(IIREENRTEXBASTE 5/&5.

Bid ACoS iiEXiiA

E SR —AEARIR | (RRIZS T FERLEREIR ARG R T SEARME &R | LIRERY
ACoS ERZ . (REBENRXLXEAFHBFRHEELERN ACoS BTRAVBIERIXEEIE.
ACoS HIBIETTEBURTRAIRES. BEERSRENELHIHRES S —RIREF 2T nEH
iR, MBELERNSURRTR.

FCRMRA FE—FSERAVEEL | RAKENIFRIRMEESEESRK | BENKITRER
EEEREFIRY. it , FIBRERIRITRIRIT =R ACoS RIEIRA 40%., FEHaE RIXFT~
2H COGS. FBA ZRFIMNMIEE , FiITEH ACoS BHERLA 40% , 24 ACoS (BT 40%RIRTHE |,
AN LRI TR | 2 ACoS BT 40%RT , FERHB R ARAT = RINE. TR
RIAFREIEHE , 159 ACoS & 40%a] LS |, (BREZEHMSEEXT ACoS BF 40%HIXHE
ARSI ER B AR L K AR N

EIE , (RBERS) ACoS (KT EHERIXHER. EAHEICIMATRIFEN ST LIRE ST,
XA, (RATLAE SRS |, IMEXERR TR LA EESHER. R HSIEN
> (BRFEEEHEE LERMENATER, SR mENITFFRA SRR , Fita&/)\ ACoS
BHEIRA 10% , XWATEIET 10%RIXEIREES 7 HN.
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BT EHTIIE

XMETIBIRRATRRAEE | BARALAERLRRIEARE USRS | fEHREZH
T, SR, (FEFESSEERBAVHEERSE , MNTRHERERHER VISR,

e XER

tesh , (RFERIR SR A KRIRASIEH I TILIRIAT | LERRT SBAEERE 7 EEN
RIXHER L. BESRIREIRNZNIF ERETRES MR , FEENMERIENZ SR
AP miER | XA RS S, Jick | RELUSENME A RRTRERENZ RS
RIS SiEs0.

st

IMR—NRBFHR T —E2NTREWN , (B ACoS Bid BinsE , XAHR{RAFEHLLXA

Kigial , LMERAEEIT AN KT ACoS, (RIBAJLURNE—RmIRDHN | IXEFEM S
BRI ER ACoS BinZ BRRIEF A,
VEER KRR RN

Bk |, (RS OREXFNTH @ HE (RHER ) 1 ACoSHRRFEIRE ) . XiEiF
BREARNERN , BEXBAFTEFRSHROEREE  LRRERE. BLENZE(RINAS
B, BAENEREARE , TR THE., RYUSELITRSAMKREIFERN -
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Data

Outcome

Suggested Actions

Keyword has high impression but
low clicks and conversions

This keyword is not costing you much, because
shoppers are not clicking on your ad very often. This
could indicate that your product is not what people are
looking for when they use this term. Or it could mean
that your ads aren't showing up in a prime position, and
not gaining much interest.

Consider If the keyword is relevant enough to your
product. If it is, consider whether your bid for this
keyword is high enough. Your competitors might be
outbidding you.

Key word has high conversions but
high ACoS

This keyword Is costing you a lot but also generating a
lot of conversions so you don't want to pause it
completely. This is likely due to higher competition, but
it doesn't mean that you have a strong product listing.

Try reducing your maximum bid in small increments until
the ACoS Is below your tolerance level and see if this
impacts conversions. Additionally, if it's a broad match
type, consider pulling out some commonly used variants
as exact match keywords with a lower bid.

Key word has low impressions and
clicks

This keyword is likely not costing you much because it's
not getting seen or clicked very often. This may be due
to low search volume, or because you are not bidding
aggressively enough.

Check the suggested bid and see if you are bidding too
low. If so, increase your bid in small increments to find a
healthy balance between cost and clicks. If this is an
exact match keyword, consider changing it to phrase or
broad match to find more commonly used variants of this
search term.

Keyword has high clicks and low
conversions

This keyword Is getting a lot of clicks but not resuiting in
many sales, thus likely giving it a higher ACoS. This is
probably the least favorable situation for a keyword to
bein.

Is the keyword relevant enough to your product? Is your
product listing selling consumers the thing they are
looking for? Consider making some optimizations to your
listing, or reduce the keyword bid gradually. Consider
pausing the keyword all together.

Keyword has high conversions and
low ACoS

ERIERE . NARGZR S ERFREEpLE

Excellent news, this keyword is performing well, it's not
costing you too much and it's bringing in sales and
revenue.

If your ACoS is low enough, and you aren’t already hitting
the suggested bid, try increasing your bid to boost
performance even more. Keep an eye on this keyword in
the future - things can change!

LR RELREDRIXIRIA ?

B NRIHREIRIXIFE |,
XEBEUARTRAIFRE

BEEEASHE—R—
BEE , URDANTE

RE R EE TR
SEEAI AR,

EREIRAIHT.

AETTEEXHER

Negative keywords ( BEXHER ) RERAVFAE. FINEEXBRT AL BFH SRS
[EMEse. FULE SiEsiEE SAERLMISEXRER. XY  iBREEERXES

ET |, R RSHMASERER. AN ERTLUHRT A AFEREERERIISE
KB !



Jungle Scout 31

1. BEXRBARTLOUHRN SASHIAETTRAHERF, i , (NRIRESE  “"garlic
crusher” ([EFras) . IFIEeTBELZ IR “garlic slicer” ( Yl7ras ) XNMFIErr=sB
RIBEERNERANEFEFRIXER, HERETLUAZBRIFRRX/NAE , BRI
B ERAIFResRIAMIRIE | Eires A BEE, nEFiik | (RERRBMT.

2 (EFRBEXRBRIEERERAI LIERMEER &&55 , FERER , EASEARRIT
BeRBIRY SEPENMR—XERRIX.

KEPoRiH | BEWIEAMERNGSERNIZIFRET SiEsiF , BRAXM IRkt LR R,

All campaigns

Campaign: Google Keyword Planner Keywords

Ad groups Negative keywords Campaign Settings
Done
Er ¢ key Match type
Negative Phrase
Negative Exact
Add these keywords
Create negative keywords | Find a negative keyword 11
(/] 9 Keyword Match type =
Total: 0

BHFBRAE— T SHE  RBEGIFR— T XERNER. iR , (RS FIEERIT—
AN ZCECSRAR T SRR E SRR BRI R BIAER | BRFRENE— M EiHTEeE
RIS SEEPER—EEEREX. RNFRIXEAE.
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XFER T | ARATLUBIX AR ECRIR IR 2 LB BR T SHE AT | XFEHASE
R ERIBREI Y | ARG Z L SEFSRIGE SRR,

Match type

Negative Phrase

Negative Exact
MEIRFEEIRY , (REALIBE RIS ERA LA X BIREE S ERRTE X E#E, FEmRXRE
Ta—F , NEXLE IR R (FRER AR LAY,

FEt , REAEL R SERMFERERER T HIANE ( BEERFHASRIRIF
17) , BAFHFERNS EFRHHICERHETE.

NRFEEZIPR— N REEFUEAERIERNXER , LIRHITESER A SR K 5
FF | (FFEEBASERALTE KR,
—hKiR | RKEMABIEEDERHLERREE , XESEOA/INVOHBRREEXIAAXESE.

PR, ARE—EARANT R TRANE | BBAMERSERALE XK T2 5IIRX
HERT.

{FaILA (BREGZ ) EEIHEMT SRRMEEXER !

AREBYFIRE SROERE | T SREMZZINES. RETSEARBIHFE
Baiieily SRIRESEEXER , (BERESIHRRIIEE,
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HEH—BFRE PPCT & |, BIT/UER | (R RZFaCErRE R E S E R RIARI
B Bam SiEsH.

EREE : RRIZESFS A A IR Sigal ?

ARz R, —EBLLRRIS EEMEET 7-14 X, USENENESIERSES
B 72 /NHRYFER | FRLMRORELL ERATE. BEET 7-14 X |, (REROZXT SR

FFEE , RAMESMRAMIEIE , MizREE EEMEENERE, XiT , RESUE
BNIZIATLEIAE statistical significance ( #ZF 1T HRIEWIAIC : HRItESEH) . U
Hh , HBEERTEE TSRSl 30 REARAIHEEEEE | IRE AERIFFERE
BRIEE |, FIRESEA FRNE | REHEERMESEITEHRE,

EREE : ERZEERSDXRER ?

XNARE—ENER. SRKEEREZ | REEZRFRRERINSHMEKR. NIFFGERY
R, REFIEERR , EWEERBRIEUER | XREEHTON , AREEENMR 5S4
RE., AEBEOAEZ , BRI LIE SiEa)hlbREGRIIK#IT.
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B 8 BN TEN Dt XsEaaRm

ST —RNBZE | BAENAREEET Campaign Manager FHEHERS | X7 &
TERIH TN EEFIEERT SR PPC I &iE.

AL FIBH—S RN TR S | LARIME P EIH RS AR R MmN IHEERIAE,

Reports > Advertising Reports

Advertising Reports
Use this page to access reports about your L clicks and spend.

Over Time | Per by SKU | by | Seacch Term Report | Qther ASIN Report | Campaign Performance Report

This report summarizes your clicks and spend over a specified time period. Use this form to modify the date range and categories included In your report.

Show: | Days ¢
Botween: | 103/ April 3/ 2017 3| and |17 4)[ Aprl s 20178
Campaign: All Campaigns

_update
7x Seller Central BYFE32E it "Reports” |, (FSFEIE—E2XEE SikE  HXE ,

A LAKEIRTERY PPC RS,

(RETLATEARSHRS | THESNRERERE RSN ENIRER

IESRERTR T SRR

EE— AR , ERIARRAR SRIAEZER |, R SEiRER | IREE
X EEERIERRIR AR TILRNE | XMREMSREF.

1% SKU i 5=
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SRENS SKU HBXRIFFET SiasiI R RERI R SRR S, SIREE TR ITE~mE
HEIFRIRIMARG R | X MRESIEEERE. FETLURRX. AsERBkEERS.

ARRIE T 1E6E

SNERRGER Bid+BYiE | XERESITHIER. BASMFRR SERSHIERRERITAY
Rgf% , Bid+EILASSIF I S E(REB M. MSFRIREGER Bid+rIE , EEXMRETLSHT
Bid+ 2& MR T ESHIFE.

EFARS

XMEEXZEFRFRERIFESNME | TERSRE | (RAILEEMAT S, EaSCARERRY
1BERIA, TXEEE 60 RAVEURERAILATE TR | iRE1E0 , (RMIZZEDEHE 60 Xal FE—IR
XMRE | AREE T IERHIEAE FE 60 RZAIREUET . REOZER TEEUERS &
WHSE 2-3 B—R , JLARIEE SEIRENA/NHTEE.

XMREFEETELETRRENERE , UREMERANRETRE. _REREFNELETE.

Hith ASIN 1B

XMRERRT , S—MERE TR m AR S |, BHEMWE T ™ m B iIER. XM
MRBZKE | THERAREZEREEN SR, X MRETLURREERA T,

EiaiRIERE
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B IHRE | RTLAE 60 REIRBINEER SiEaRNERER. XL/ ESETFFETIRE
Campaign Manager ERJLABRINFMEEURE | B Sids). T SAMXERENERD. BanX
MREREEHRE T,

BEE—RIR  FrEXEREMBRINFRIAN A ARSIV T |, ARSI EERRAE

AEE.

{REEST NEFRFRRI Y | TERT/AIA Excel BHE—T , REAREHTEUREDHT. REXHS , 788
RBrEENEE BT &iEs.

BRXMAERTN. HRBEMSUEREARSAMIEER , URDEHRITIX MR
8. MRARTEXHESCRIFRSHIENES , BALAR Fetcher XX

Fetcher 2T SRk TEHFHEE—HNUSHIT LR, BALE/ LoHRIERINERIKSH]

PPC HUEHEEEER , AT RIS REXAIERE , FEAILASFRHERERN Excel RI&T
HANKFLIRRYRTE], AR , Fetcher Y dashboard (ERH/ORE ) REREF |, iHFr—
ARWEE 7% PPC MK RYBIKMZE RN,
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PPC

PPC Sales (1 day): $221.09

"\

Fetcher (NiFabBRE. Hp— 21 Seller Central 9 dashboard EFGESEIRY , HUERTLA
RE—X , — @, 3E  —NAXER PPCEENER | XFEEATLIELRY  SiEsERRR
ERRY ROIL, PRtk , BEIERELHRAELENE | BIETLUE PPC BUEEREME] Fetcher B9
REERT,

XERERBRT LR BiEEt 7R SRS TSR , € 7 AR HRYER. £
X8 , FEF=EA PPCENNENMISESNERM. PPCT SENAMZNTIENEE
Mz , ERAzAle RIS RN B a2 , (FABRREERIRTRIEEZE .

WRTIMAERT IHSER |, FBVURARZEHRIXA—T Fetcher , XEE(RMEATLFIECRENFETES
/DEYEY

FEADHT Search Terms Report
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MER(IREE ELEBXEMMARSEIE. @1 Fetcher {REILISRISRTBEM Seller Central 3%
ENAIEEIRS | BRT Search Terms Report, X MREREGET Seller Central ZRJLATE,
XL search term {SEXFF PPC [&5EaD#0 listing #RAEEB .

LA T T4 search term report 5 , FJFRREAIEFF

[ N ) search-term-report-2017-02-16-160669017273.txt
Campaign Name  Ad Group Name Customer Secarch Term Keyword Match Type First Day of Impression Last Day of Impression Impressions Clicks
CIR Total Spend Average CPC ALOS Currency Orders placed within 1-week of a click Product Sales within 1-week of a click
Conversion Rate within 1-week of a click Same SKU units Ordered within 1-week of click  Other SKU units Ordered within 1-week of click Same SKU
units Product Sales within l-week of click other SKU units Product Sales within l-week of click
Jungle Stix Auto Auto Group p!‘p,_r;mq;l'\g shirt * BROAD  02/16/2017 04/15/2017 1602 2 0.125% 0.25 0.12
9.00%  USD 1) 2.00 9.000% © 0.00 ©.00
Jungle Stix Auto Auto Group mallome = BROAD  ©2/16/2017 04/15/2017 3113 6 0.193% 2.02 0.47 ©.00% USD
a 8.08 2.200% @ ] 8.e8 a.e0
Jungle ‘s_m;_ Auto Auto Group bratwurst * BROAD  ©3/26/2017 04/85/2017 122 1 0.620% 0.00 2.08 0.00%
usp 2.20 0.000% @ [ 2.00 0.00
Jungle §51_g(_ Auto Auto Group wooden sticks = BROAD  ©2/24/2017 03/27/2017 55 1 1.818% 0.74 e.74 0.00%
usn .00 a.000% @ @ 2.00 a.00
Jungle Stix Auto Auto Group mean girls shirt - BROAD  02/16/2017 04/15/2017 477 1 0.210% 0.51 9,51
a.00% LSO ) Q.00 0.000% @ L] .00 0.00
Jungle SLix Auto Auto Group in style magazine = BROAD  ©2/16/2017 03/30/2017 387 1 0.258% ©.23 0.23
@.00% USD ] .00 0.000% 0 L] o.00 .00
Jungle SLix Auto Auto Group kabob maker = BROAD  92/16/2017 04s11/2017 125 1 0.800% 0.52 0.52 0.00%
usop L °.00 0.000% © ° a.00 0.00
Jungle Stix Auto Auto 6roup fxgnung stick = BROAD  92/16/2017 04/15/2017 492 1 9.203% 0.53 0.53 0.00%
uso o e.e0 0.000% .00 e.00
Jungle Stix Auto Auto Group llttle nlqntmares = BROAD ©2/22/2017 04/15/2017 1835 1 0.054% 0.07 0.07
0.00% USD ] 2.00 0.000% 0.00 .00
Jungle Stix Auto Auto Group anres * BRUAD  ©2/16/2017 04/15/2017 1561 2 0.126% 1.19  ©0.59  3.13% USD
1 38.00 50.000% 2 [} 38.00 0.00
Jungle Stix Auto Auto Group marshmallows * BROAD  ©2/28/2017 @4/09/2017 219 1 0.358% 0.4/ 0.47 0.00%
usop o e.00 0.000% © L] .00 0.00
Jungle Stix Auto Auto Group lotlipop stand = BROAD  92/16/2017 @4/15/2017 356 1 0.281% 0.44 8.44 0.00%
usp 0 . 0.000% © [} 0.00 .00
Jungle S5tix Auto Auto Group marshmallow roasting sticks * BROAD ©2/16/2017 04/15/2017 678 1 2.149% 0.66
0.66 0.00% USD [} 0.00 0.000% @ o 0.00 0.
Jungle Stix Auto Auto Group bamboo sticks = BROAD a3/e8/28417 easa9/72e17 659 s 5.311% 19.21 8.55% 25.82%
usp 3 76,78 B8.571% 4 (] 76.70 .00
Jungle Stix Auto Auto Group skewers x BROAD  82/16/2817 04/15/72017 116 1 A.862% 0.082 8.02 2.80%  USD
0 0.00 0.000% @ o 0.00 0.00
Jungle Stix Auto Auto Group parshmellows, * BROAD @3/06/2017 84/15/2017 108 1 9.926% 0.49 @8.49 0.00%
uso 0 0.00 0.000% 0 0 0.00 .00
Jungle Stix Auto Auto Group campfire grate = BROAD  02/16/2017 e4/14/2017 262 1 0.382% 0.53 e.63 0.00%
uso . 0.000% 0O [} 0.00 0.00
Jungle Stix Auto Auto Group friends shirt = BROAD  @3/14/2017 03/16/2017 48 1 2.083% 0.46 0.46 0.00%
usp 0 . 0.000% © [ 0.00 9.00
Jungle Stix Aute Aute Group sticks = BROAD  @2/16/2017 04/15/2017 1799 14 @.778% 5.78 0.41 0.00% USD
0 9.00 0.000% @ L] 0.00 0.00
Google Keyword Planner Keywords All of Amazon Suggested plus Google Keyword Planner food flags hot dogs hot dog a BROAD  03/27/2017
03/27/2017 1 1 100.000% 2.28 9.28 0.00%  USD 0 ©.00 0.000% © [ 0.00 0.00
Google Keyword Planner Keywords All of Amazon Suggested plus Google Keyword Planner causage hot dog grill clip hot dogs on grill BROAD
©83/09/2017 ©3/13/2017 3 1 33.333% 0.50¢ ©.50 9.00%  USD [} .08 0.000% © [ 0.00 08
Google Keyword Planner Keywords All of Amazon Suggested plus Google Keyword Planner wooden kebab sticks kebab sticks BROAD 03/01/2017
e =1 (5 4 Y A
YF AR BRiE TR B TR S HI*ENER] Excel TFRE
DE vw- O ~ Workbook! g ()
Insert Page Layout Formulss Data  Review v &* Share
. Xom Calti (Body) * 12+ A= Av T = _| &+ 2 wrag Tox: Percentige R . . omm. ommx. 7. Z foom 7 Ay~
u Copy + * & & = = o Fae Z
- S (BIIIEESCS EE woptone | ([SENEIIERIA) cutteg Sme S8, | S e b | g oy b
n H F 0203%
A [ S 0 t r G " | J K L M N 0 v’ [ n s T u
1 Campaign NeAd Group Na Customer Se Keyword  Match Type First Day of | Last Day of It impressions Clicks G TotalSpend Average CPC ACoS Currency  Orders place Product Sake Conversion F Same SKU ur Other SKU ut Same SKU ur Other SKU um
2 dargle SUx A Auto Group marsthimeto - * BROAD 21617 As/T 1602 2 0.13% 025 012 0.00% USO ) [] 0.00% o 0 ) 0
T hungle Stix A Ao Group  matome . BROAD M 41517 m 6 nisx 2 nay 0.00% USD 0 nno% o n o o
4 hungle SUXA Auto Group bratwurst  * BROAD W26/1? A7 122 1 082% 008 oce 0.00% USD 0 0 0.00% 0 ) ) 0
5 Jungie SUX A AUC GIouo wocden st * 3ROAD w2 3N 55 1 182% 074 o 0.00% USD 0 (] 0.00% 0 0 0 0
& lngle Stix A Aute Group manpﬂhu' BROAC 617 ANs17 a7 1 021N os1 0S4 D.00% USD o 0 000% o L) o o
7 barghe Stix A At Groug in stybe i BROAD 1617 33017 387 1 0.26% 023 023 0.00% USD ) [} 0.00% 0 0 [ o
® hungie Sty A umo Group kahoh J AROAD W& a1 125 1 0 R oS ns2 D 00% 150 o o 000% o o 0 o
9 | mingle Stix A Auto Group fighting stick * 104D 20617 A5 40 3| 030%) 053 083 0.00% USD 0 0 0.00% 0 0 0 0
10 hangle Stia AAuto Groug litthe rghtme * BROAD unnT  anshy 1835 1 0.05% 007 007 0.00% USO [ 0.00% 0 o ) 0
11 Jungle Stix A Aute Group tmores . BROAD 1617 1517 1561 2 0% 119 059 3.13% uso 1 m 50.00% 2 o n o
12 hungle Stix A'Auto Group marshmalicy * BA0AD 228/17 4oy e 1 0.36% 047 047 0.00% USD ) (] 0.00% ) o ) )
1 ungle Stix A Aa Group  Inilipop stane ¢ AROAD N ansii 156 1 8% naa naa N0O% 5D o a ao0w o o 0 o
14 hungle Stix A Auto Group marchmalion * BAOAD WM Ansi 620 1 01s% 066 066 0.00% USD ) [ 0.00% 0 o ) o
15 huneie Stix AAuio Grouo bamboo stil * BROAD aefy7  aph 659 35 531% 1921 055  2502% USD 3 7678 857% 4 o 7678 o
16 hungle Sty A Auga Group  skpwers al AROAD ALY ansnz 118 1 nDxe% nm no D0o% InD o o noos o n 0 o
17 Nungle Stix A Aute Group marchmelion ® 3A0AD W7 sy 108 [ 093% 04 049 0.00K USD ) [ 0.00% ) o ° 0
18 Junge Stix AAU0 Grove camofire era * BROAD 216007 ANAT 262 1 0.38% 063 063 0.00% USO ° [} 0.00% 0 9 0 [}
19 Jungle Stix A/ Auto Group friends shire * 3R0AD EVITTIS M VT 2 1 208% 046 246 0.00% USD ) 0 0.00% ) o ) 0
20 hungle Stix A Aute Group sticks ' BROAD 21617 ANs17 1799 " 0.78% 578 041 0.00% UsD ° 0 0.00% 0 0 ) )
21 Google Keya All of Amarn food flags hehot dog 3 BROAD sy v 1 1 100 (% om nax Q0oo% 18D 0 o DouU% o o 0 o
22 Google Keyw All of Amazo sausage hot - hot dogs on | BROAD EL TV eV ) 3 1 nBK 0s (X3 0.00K USO ) 0 0.00% ) 0 ) 0
23 Google Keva All of Amazo wooden ket kebiab sticks SROAD win: i 1 1 100.00% 017 017 0.00% USO ) 0 000% 0 ) 0 0
24 Google Keya All of Amao long skewers ong skewars BROAD WP a7 1# 1 S56% on on 0.00% USD 0 0 0.00% 0 0 [ 0
25 Google Keyw Al of Amazo extrs long w long skewers BROAD 2517 S 3 1 166TH 07 027 0.00% S0 0 0 0.00% 0 0 ) 0
46 Goage Keya Al of Amaze long wooder l0ng skewers BRUAL 18017 /i 1 4 12.90% 158 va A9%% 180 2 L) 50 00% 2 o oL LY o
27 Google Keya All 0f Amazo bamboo sues skewer bami SROAC 0y iy " 1 T4 oA 047 0.00% UsSD o 0 000% o L) o 0
78 Google Keyw All of Amazo bambog skes shewer bamt BAOAD e ansh 1491 % A88% 3208 064 9.79% Uso 7 74l 1400% 17 o wra 0
19 LOOg Keyw All 0f AMEZ0 BAMDOO Shen SHewe! Bamt SRUAD v anz (Y] 1 181% ors 0 VUO% USD 0 o oo o o v o
20 Google Keyw All of Amazo thick skewer thick skewer BROAD 917 AN 25 1 400% 0% 038 0.00% USO ) 0 0.00% 0 0 ) 0
31 Googhe Keyw All of Amazo wooden ske wouden skes SAOAD 21817 ahshT 1482 “ 303% 254 059 3360% uso 4 7679 2.09% ) ) 7679 0
32 Goougle Keva All of Amazo 100 wooden wooden skes BROAD nar 1 1 100.00% o 082 3.12% Uso 1 1987 100.00% 1 o 19.87 0
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XHEERERERRIF—LT 2 1EB{IF pivot table SEURERE AT AN SSANFH IR !

Data Review View

. ) v X% SmartArt v Store B
g | Iz . E i
PivotTable |Recommend : 2 '¢a: Screenshot My Add-ins *+ Bing People Recommer
PivotTab C“Ck on - a Maps Graph Charts
N PivotTable
19 v
= under the : : = : : :
3
‘ )
1 Campaign Nz Ad Group Insert’ Tab atch Type First Day of li Last Day of Ir Impressions Clicks CTR 1
2 Jungle Stix At Auto Group e BROAD 2/16/17 4/15/17 1602 2 0.13%
3 Jungle Stix At Auto Group mallome . BROAD 2/16/17 4/15/17 3113 6 0.19%
4 Jungle Stix AtAuto Group bratwurst * BROAD 3/26/17 4/5/17 122 1 0.82%
5 Jungle Stix At Auto Group wooden stich * BROAD 2/24/17 3/27/17 55 1 1.82%
6 Jungle Stix Al Auto Group mean girls sk * BROAD 2/16/17 4/15/17 477 1 0.21%
7 Jungle Stix At Auto Group in style mage * BROAD 2/16/17 3/30/17 387 1 0.26%
8 Jungle Stix Ai Auto Group kabob maker * BROAD 2/16/17 4/11/17 125 1 0.80%
9 lJungIe Stix At Auto Group fighting stick * BROAD 2/16/17 4/15/17 492 1 0.20%-
10 Jungle Stix A Auto Group little nightm: * BROAD 2/22/17 4/15/17 1835 1 0.05%
mih pivot table f§ , Excel BmiERRIEFHITEEEE
| Create PivotTable |
f Choose the data that you want to analyze. "
1
;]‘ ) Select a table or range !
1
1 Table/Range: Sheet1!$A$1:$U$461 ¥
1
i Use an external data source |
1 . :
i No data fields have been retrieved. il
1 ”m
11i r
1 Choose where to place the PivotTable. r
}; © New worksheet I
i Existing worksheet -
i
1 Table/Range: 2-E| I |
1 L
1: Cancel
1 |

=
>
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Rk OKJg , {RNIZEEEIL T EH

cee Ng o- Workbook1

Home Ingert Page Layout Formulas Duta Ruoview View PivotTable Analyze Design

a v - - = - e < . + -
PwatTabie Name: a Astive Flela: _Y c 3 I/ k * .!:V( -
PivotTablet Options old clispee Fiv . Insart Rofresh _ Change Cloar  Salect  Mowe Fiolds, Fold o) el

Siicer Corowsti Dota Sowrce PhotToble  hems, & Sets st Dutions Headers
A3 v I
A " c n £ ¥ G H | o Fivol Tabie Puicer

2 FIELD NAME
3
N
s [remsn) Campaign Name
& Tobuild a report, choose fiekds from Ad Group Name
"‘ the PvorTable Field List Customer Search Term
" Keyword
0 — Matah Tuna
n
:‘ Y Fiters 11l Columns
" Y —
15 —
16
it}
pL
15
0
n
n
3
"
s = Rows X Valves
n
»
»
0
n
a2
3
»
s
£
” Drag tlelds between areas
»

AL, (RALUEREZERIIZ] pivot table R85, 1RFIMBE | (RFEEE—T, LITER
B, A ERIERN A SR

e PivotTable Builder

FIELD NAME Q
- nouo
Currency
Orders placed within 1-week of a click
Product Sales within 1-week of a click
Conversion Rate within 1-week of a click

Y Filters 1l Columns

: Values

= Rows > Values

: Campaign Name : Sum of Impressions
. Customer Search Term : Sum of Clicks
: Sum of CTR
Sum of Total Spend
: Sum of Average CPC
: Sum of ACoS
: Sum of Orders placed within 1-week of a click

Drag fields between areas
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HELIE campaign name ([ &i&RNAFR ) 1 customer search term ( [E#EER1E ) 5|
Rows X—t= , SAGIBATEIREZRIFEXIENE ( RERE. BoXE. HEEE ) HE

Values iX—#=rh,

R OKJE | (FEBRIATHER

e M A -

Home Insert Page Layout Formulas Data Review View PivotTable Analyze
PivotTadle Nacme: Fol Active Field. i) Expand Feld o1l | v =y o 5 9 Ix - > 7 +i o=
PivotTablez Options Campaign Nan  Field CoRapse Fiold Group Insert Refresh  Change Clear  Select Move Fields, Fieks */- Field
Settings Selection Slicer t Deta So rce PivotTabie  Items, & Sets List Buttons Headers
A32 ¥ fx Keywordtoolio Keywords
A 8 C o & f G L

2

3

a

100 wooden skewers 1 1 062 062 00312 1 19.87

6 158434 long bamboo sticks 1 1 1 043 049 0 0 L)
? 368434, wooden sticks Smm 3 1 031N 057 057 0 0 0
8 4 Inch wooden skewers L] 1 0125 01 01 0 0 0
3 8 Inch skewer 5 1 0.2 062 062 0 0 0
o bamboo skewers 1451 S0 003383 3208 064 0.0979 7 327.41
1n bamboo skewers 4 inch 1 1 007143 047 047 0 0 L)
12 bamboo skewers 6 inch 5] 1 001613 073 073 0 0 0
13 bamboo sticks 2961 9% 003242 4021 042 05188 4 7151
14 extra long wooden skewers 6 1 016667 027 027 0 0 0
15 flag wooden stick 1 1 1 0.02 0.02 0 0 0
15 food flags hot dogs 1 1 1 028 028 0 0 0
17 johnsonville sausage grill 3230 1 0.00031 0.02 002 0 0 0o
18 kabob skewers double 1 1 1 041 041 0 0 0
19 long skowers 18 1 005556 072 072 0 0 o
20 long wooden skewers N 4 012903 158 04 00395 2 39.95
u sausage hot dog grill clip 3 1 033313 0s oS 0 0 )
u sausage wooden sticks 2 1 05 0.06 0.06 0 0 0
3 skewers 4908 58 001182 3824 0.66 0.246 8 155.42
2 skewers wooden 14 1 0ona 0.7 075 0 0 0
13 TINGOOF SLOWEr ST3N: d 12 1 008333 034 034 0 0 0
26 thick skewers 5 1 004 03s 03 o 0 [
w wooden kebab sticks 1 1 1 017 017 0 0 o
B wooden scewers 1452 44 0.0303 258 0.59 0336 4 76.79

BEEEREF T, WERNYLEXEEESHZFNIIFRLE. (1275 /R "Paste
Special” #" Paste Values” INBERKENEEGRE | AILARSTUL ) . ERXDEFTIERS | (77
LAERIDIEINRE | X ARRIAX MG IHTRRITIE.

—MERRBTBHEGEEINF XS EIER THIR. 20 |, (RET LA RIS 257 H
EEAERE  EEXERESTR 7 MERIHER.
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(€] 3 o- v Workbook1

Home Insert Page Layout Formulas Review View

@ | Connections A 3 L | 1 (/]
[ S | e I i A ‘? Clear -+ v » .
= Properties Z - - - ?
From  From From New Database  Refresh +4 Sort Filter | ¥ Advanced Textto Remove Data  Consolidate What-It

FileMaker HTML  Text Query All Edit Links Columns Duplicates Validation Analysiz

o
i
L
T

A3 = Jx Row Labels

uct

Sum of Sum of Total Sum of Average placed within 1- Sales within 1-

3 [Row Labels | _impression ¥ sumofClici¥| sumofCTi¥|  spend |¥|  cpc || sumofACa~  weekofadi”| weekofadl~
4 gle Key d Planner Key ds 14251 271 8.23362 145 4 10.23 1.2694 26 696.97

5 100 wooden skewers 1 1 1 0.62 0.62 0.0312 1 19.87

6 15&#34 long bamboo sticks 1 1 1 0.49 0.4 0 0 0

7 36&H34; wooden sticks Smm 3 1 0.33333 0.57 0.57 0 0 0

8 4inch wooden skewers 8 1 0.125 0.1 0.1 0 0 0

9 8inch skewer 5 1 0.2 0.62 0.62 0 0 0

10 bamboo skewers 1491 50 0.03353 32.05 0.64 0.0979 7 327.41

11 bamboo skewers 4 inch 14 1 0.07143 0.47 0.47 0 0 0

12 bamboo skewers 6 inch 62 1 0.01613 0.73 0.73 0 0 0

13 bamboo sticks 2961 96 0.03242 40.21 0.42 0.5188 4 7751

14 extra long wooden skewers 6 1 0.16667 0.27 0.27 0 0 0

15 flag wooden stick 1 1 1 0.02 0.02 0 0 0

16 food flags hot dogs 1 1 1 0.28 0.28 0 0 0

MIXFHA | IREEETLANTEES, moXEl. ACoS. HESAEENEMoERIENEN.

EENR | (RETTLEXBERIESRIIXER. BXNER , Ball SiEssdEa 2 LhcREYEH
HICECSREIRIREIR , SERBLEZINSEMBXERATE , Mmftar-m S

(R LARIERIAVEERE | CIZE— RN pivot table , A2 match type ( PLECSEEY ) 0
customer search term ( FiE#EZ8 ) i&~10%) Rows & :
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) PivotTable Builder

FIELD NAME Q

Match Type
First Day of Impression
Last Day of Impression

Impressions
WA linke
Y Filters Il Columns
Values
= Rows Y Values
Match Type Sum of Clicks
Customer Search Term : Sum of CTR

Sum of Total Spend
. Sum of Average CPC
Sum of ACoS

Drag fields between areas

Nt

Xtf , (RFEI LA L BN [, AR 8sn &+  BYERNE ,
ERTLAZINE listing B4 T listing,
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B SRERNSARE. Hh—RIEEEA PPCFUhSEMN , Hrp—tNg
TE S PPC 5510,

AT ERFE R TRELSE PPC FastBRIRNFrEAE. H{REBEIFZEAORZ , ATLARER—T
XL A,
Advertising Cost of Sale (ACoS)

ACoS ([ ERAtLfl ) RN SEMSERIEEINE. FRLURASERS PPC a8 EREIXIPAIE.
EEHE T SRR SRR E.

&2+ HEIA=ACoS BStL

ACoS HIEEMREST , ERRERR SHEMERHHRESHMIN. & ACoS ERFRIFAIT
ERFEIRER.

Ad Group (&)
IEERET SENNRE S/ SEER T — K Campaign (J&iED ) . X
HER LA EIRIKF , BRI LA SHRIRE— MERAIEIALN,

Bid (i)

ZAHREIRY , IR LUREEAN SEIE N XBENLN. HHSERRET SRESRKE
. BRIRIAN ERINF. Bfbfn SEAMNEREXRERE , mBXEM~m listing,
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Campaign ([~ &Hi&&])
et EEEPAUTREE  BEEKRE—H MR, XEEsRLEEEEKSH. RaLE
e —RPRE HRE , REABN SERE— " SHEEME.

Click (=2IXER)

REMERL TR S  EF—RRE. RAXRREHEEN , fTLUREETRIRE
ZARARR—RAYZZRAIHMNINLES0.01, RIMEMERBWL M , (RIEEARRETE,

Click-Through Rate (=£=)

mER , BEESA CTR , ZRA SAEREHNERTRETRAS BRI FMSRIRER.

RER—AEBRIAB DRI ALY, RN  WRIFE 100 BRERERARTET 1R
Rifi , BBATEE 1%MREE, REERE 3%E SHZEFEERERN , BUATRN &EE0E
AR ERILAN Frise KSR A PLECSREL,

Conversion (§5{t)

SERE T SARSERWE TR | SR T L.

{RATLURIRRGEIRR,. —X. —AEE 30 XEARWAINESR MR, BIEE 30 Xaie
WEGERT LA 7 3 SiEs0RIRIL,
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Conversion Rate (§5{4)

HURR— P EDER , BEUREIR SREINRTRESKTE.

HALREFTLEREFERY 1 2 30 XS , FIGRATLARRR 1 X, 7 KF0 30 KiX 3 /MJiE
BREBREIER,

Cost (RiEZEH)

RENZEBEZS M RRXRTEZANSH, RXRETRZEAAHE  RFREEAHMNIRS 1
%70, ATRERAZRRFE( 0.5 55T , BFURTHEMSERAIHN , IR KBEEINRREE.

Cost Per Click (B8R 5525 F)

BPRREEAR  BEEEAN CPC, BERE—RIZER. RAXINERASHESXAIREMHRE
FTLA CPC BRZFRRIZ Average CPC , IZFIIRE—RINER | W FITERERIREESE
1ER.

WS, EIDEFI Campaign Manager B | BABEERIBRARARERZER |, FTLSERIER
BRETY CPC A ITALFIFMT.

Cost Per Sale (BIREEEEREA)

BURIHERA , BTR CPS , BIXKE— TR EE, XTE Google Adwords & _E#RFR/Y
BIRIREZEA (CPA),
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CPS LASETEk B Bt B MAIFZZUHIEY , ARG ACoS —HLIE Dz UL,

Default Bid (EXiALH)

XEREERHEE S BN €3 , AEXENSETSEEaRIMEXXEE LLTE
RdEl, XPMEERE SEX—RRER , NIREAILUESUSERBIRRNEMN (BRAHE ) .

Impressions (BiRE])

SRR SRR E— NEEENNENE —RES. 88EERNE LNEREERETIE
THNER. 85FNFHI—X , e8I —RETR.

Keywords (<)

RERRIFERNRENE. HAEEEEETDH HERXNXEEN , (RI SMETEER
( SABEURTHEMSEZRALN ) | NRKEBRERT 7RIS | BRAMBIRES ST S2&A.

Match Types (ICEZ3EY)

PLECSRA B HIFAIREAERERRY. B KR EHENAYICEEE | [z, RATEEGS
iz U

[TZPNE - BT MNENXGE., IESRMEXRRIFTERE. | iZEB—RETRESHIRR
8, FEARLMAE SRR,
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1AAILES : REEERERAOAA—ENIFE S BirksEE , EEERARETUEEE
fibepin. BHESXBINSE  BENSFEREKEISE . S ZEREE |, X248/
AJREA T SHHERE.

SR | FEERATELERERI AT S , B—RAITHTHERSER | RENSH
. XERBHTERNRN  EBESEFE , BRmAIREESBNRED.

Product Ad (@l &)
FIBF— I ERIER , METSH EERrIF-m &,

Sales Revenue (HEIZAN)
HEWANZIEMN PPC & L EESRENREE I,

Search Terms (3#£Z5i7))

XLETDHMERTEERSRAN "XEa" . TESRSRERERNTERES ISR E
FrRoSERIHTIUAS, {ReJLAM Advertising Reports _ETFEEIAM KRR S5 IR ERNE
SCHY Search Terms,

Suggested Bid (ZEiXhfi)
XE—MESHRRERSHNNESH , EX RN ERERERANN ARG &5
f, Brrmmrs, FARBESITNTIDHEL N |, ERAASRAUN O aaSa, &
B | (REEAARESRAENSESHN , BIEXAMEEISEER , FEEOHNTIT—
HEB ISR RIS,
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Targeting Type (&%)
(ReE]LUEZEB g A F gy & , XN REN LT SashiXNNERIF TIERE,

Bl S  ARRBEETRIR , IESHMSRETR THES. REMERE  ©SRBURRY
KERYIER | FBIET SiEs). REWN. XEEH SiEsRIRRERNSIN. BEIXATS
0 IR LAREIEZ KRR |, ERIIRIF SiEs.

FW S - FaI SEIMERFREXFE SR | B8R TXER , HhMmEEFS.
XA TIRBRARIEHIN , BN SiEs1EE,
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LSk

BHHREFET T AT | AR ERATLANXARE FHEIR
BENENEE. @
> L 4

BB ARAMIL S# PPC X HEHHEEEKIEES
E) , BRTEETREE | B LIEERRAHRET S b !
RIBEZAHEE | TkintE, PPC RIHRIXEZ OB
R SEsF B TE R E .

XIpFRiEERE F EAENRE , NITRET SENZRAARKERNIRN , LIS
K53 Seller Central RREIRIRESE . MRIFEXDBERRTE , A LAEFER BRI R
EHKERT .

ANR(FAEEEIT Jungle Scout iFEAR T B Keyword Scout RIZHEXRFEIEAVE . STLAEM
Web App , MEEBNMNEENSR | 190EH !

T fiKeyword Scout , IEIRESHIXEE

MRFFEEFH TRE PPC RS, RIEMSIKIEER I RIBANE | ERILARZEILA Fetcher ,
RIEREVSER , BEFE !

ik FFetcher , IEEFBAFIE

BEEEE
1BEXZFJungle Scoutth X ZEfR? BXE!
BNXEXERYISTR? BiXE!
WHEE, BEIHE? BiXE!
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